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http://www.servicedesignmaster.com/why-service-design.html
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Service Design projektuje
pozadane doswiadczenia
przy kontakcie Klienta z
ustuga.
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Projektowanie ustug, to proces
1. lteracyjny

2. Interdyscyplinarny

3. Zorientowany na uzytkownika
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http://urbanomnibus.net/2010/10/what-is-service-design/
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nform.com


http://nform.com/cards/affinity-diagram
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service DEsicn | FINK ING

Services should be experenced
through the customer’s eyes

The entire environment of a

\ 3 SEQUE[\(]NG service should be considered

The service should be visualised as

1. USER CENTRED ﬁ """ a 5. HOLISTIC

a sequence of interrelated actions

N\, E/D e —e

Intangible services should be visualised
in terms of physical antefacts

2. CO-CREATIVE

All stakeholders should be Inciuded
In the service design process
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